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From: 

Sent: 

To: 

Subject: 


Vinson, Linda B. 

Thursday, January 23, 2003 1:30 PM 
Walk, Roger A. 

FW: Request for discussion on Accord web communications 


FYI 


Message- 

Lau, Raymond W. 

Wednesday, January 22, 2003 9:15 AM 
Williams, David L.; Vinson, Linda B. 

FW: Request for discussion on Accord web communications 


-Original 

From: 

Sent: 

To: 

Subject: 


-Original Message— 

From: Katzenmeyer, Thomas A. 

Sent! Tuesday, January 21, 2003 4:38 PM 

To: Lau, Raymond W. 

Cc: Burke, Kamla R; Rahardja, Franclsca 

Subject: RE: Request for discussion on Accord web communications 

Raymond: 
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Thanks for your note (a follow-up to a brief conversation from Friday’s Accord DRB meeting I believe). We’re anxious to 
get together with you to discuss, i’ll have my assistant contact you to coordinate a conference call for early next week 
with you, me and Francisca Rahardja (another member of the marketing team), 

in the mean time, below is summary of the Ihinking/status so far on the adult smoker website development: 


• The purpose for this website is to provide an opportunity for adult smokers to access additional information that will 
not be available in the printed materials due to 1) limited space in the communication pieces and/or 2) availability of 
information at the time of printing. For the initial launch, we expect that the site would include only additional 
comparisons (e.g. Marlboro Lights) and not additional scientific information/support/studies. 


• As you are probably aware, the adult smoker website must go through the 3rd Party Validation process to verify 
communications are not false or misleading, per the IOM principles. In addition, although we’ll make this information 
available on the PM USA website, we cannot use the site for marketing (in keeping with the Broadcast Ban of the 
early 1970s). We believe the implications of these requirements are: 

1) The content must focus only on explaining the claim/data and key disclaimers and should use identical language 
to what is used in this portion of the consumer communications (e.g. the Kit brochure) 

2) The site cannot use any marketing elements including imagery, logos or packaging. 

3) We’ll need to be careful to present any additional information (additional graphs or even additional studies in the 
future) in a way that maintains the balance between the claim and the disclaimers (to ensure that the site passes 3rd 
Party Validation) 

4) We should not include any link or reference to the EHCSS site as this is not intended for consumers and may 

complicate 3rd Party Validation 4^crf- rt uve '(u, 2^-Fe 
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• The PM USA website team from Corporate Affairs is currently working on a prototype that lifts the content of the 
Accord kit brochure but 1) eliminates imagery, packaging, etc. and 2) includes the additional comparisons and some 
appropriate links (e.g., the Surgeon General’s site). So, for example, the consumer will see the Accord chart showing 
reductions vs. Merit Ultima and will be able to dick an icon to see the comparison to Marlboro Lights . As such, the 
key design decisions we expect to face will be on functionality/interactivity - hot/do you provide the extra info while 
ensuring adult smokers read the entire message/disclaimer? 
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Source: https://www.industrydocuments.ucsf.edu/docs/hxdk0001 


) hope Ibis background is beJpM We look forward to discussing with you next week. 

Thanks, 

Tom 

3-3438 

Kamla - will you give Raymond a call and schedule something that works for me and Franctsca next week? 

—Original Message— 

From: Lau, Raymond W. 

Sent: Tuesday, January 21, 2003 1:59 PM 

To: Katzenmeyer, Thomas A. 

Subject: Request for discussion on Accord web communications 

Dear Tom, 

I work in Roger Walk’s group in the Worldwide Scientific Affairs department of RD & E. Our group is responsible for 
the development of company websites designed for communication with the scientific and public health community. 
We are currently on the verge of launching a bibliographic website dedicated to the electrically heated cigarette 
smoking system (EHCSS). 

Having heard that your group was working on website / webpages for Accord consumer communication, I like to 
touch base with you to see if there are opportunities for coordination between the scientific and consumer 
components of these web activities. Please let me know of a time when we can get together on the phone for half an 
hour or so. 

Thank you and with regards, 


Raymond 

Raymond Lau Ph. D. 

Associate Principal Scientist 
Scientific Affairs & Communication 
Worldwide Scientific Affairs 
Philip Morris USA 

Tel: (1) 804 274 2516 
Fax: (1) 804 274 2891 
Raymond. W.Lau@pmusa.com 
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